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1) Dangerous Climate Change: The Most Serious
Environmental Threat Facing our Planet

The Problem

The scientific consensus is in: global warming is real and it is the
most serious environmental threat facing our planet. It is no longer
possible to talk of some future time when the heating of the planet
will begin to have adverse effects: that time is now and global
warming is already happening. The United Nation’s report by the
Intergovernmental Panel on Climate Change, the leading scientific
body evaluating global warming, predicts a temperature increase of
up to 10 degrees Fahrenheit in the next 100 years, an increase in
the frequency of storms, floods, and droughts, and an increase in
heat related illness and infectious disease as the sea level rises.

It's the year 2030. And it’'s summer and you want to spend time
enjoying the outdoors. But that holiday you always wanted at the
Great Barrier Reef will never happen; the corals have succumbed to
year after year of bleaching in too-warm seas. A walk in the bush is
out, because massive bushfires are blazing out of control again.
Winter is different too; skiing in Australia is a thing of the past.

The Culprit

As this glimpse into the future shows, Australia’s fragile
environment is especially vulnerable to climate change. Climate
change is caused by an accumulation of heat-trapping greenhouse
gases in our atmosphere. The most abundant greenhouse gas is
human-made carbon dioxide (CO2). CO2 emissions come from the
burning of fossil fuels like oil, coal and natural gas. Australia has
the world’s highest per capita emissions of the greenhouse pollution
which causes climate change, mainly because of our coal and
aluminium sectors. The energy-hungry aluminium industry uses
20% of Australia’s electricity while greenhouse-intensive coal is
used to generate almost 90% of our power.

Australia clearly needs a Clean Energy Revolution! Renewable
energy is affordable and available now! If we commit to clean,
renewable energy and energy efficiency we will reduce pollution,
save money, create thousands of new jobs — and most importantly
reduce the impacts of climate change.

Howard's Dirty Energy Track Record

Despite all the benefits of renewable energy, the Howard
Government is tying Australia to outdated, dirty and dangerous
energy. This reckless approach keeps Australia in the dark and puts
our youth and future generations at risk.




He refuses to Ratify Kyoto: This UN treaty aims to reduce global
greenhouse gas emissions, and despite significant flaws built in as a
result of corporate lobbying, it's the only international tool we've
currently got to address this complex problem. But the Howard
Government, on the back of the Bush Government, has repeatedly
refused to ratify it against the wishes of the majority of Australians.

He refuses to back clean, green energy: The federal renewable
energy target (MRET) could be used to grow the renewable energy
industry. But when the MRET recently came up for a review, the
Howard Government rejected any increase in the target, throwing
away a golden chance to expand these industries and deal with
global warming. This means any growth in renewable energy
industries will stall by 2007 unless other federal or state measures
are taken to fill the breach.

He is digging us deeper into the coal pit: Howard has slashed
funding for renewables research. Instead he’s spending hundreds
of millions on research to solve the problems created by burning
coal. His climate change “solution” is to try to capture the
greenhouse gas emissions from coal plants and bury them
underground (called geosequestration). It's an expensive, unproven
and potentially dangerous technology which won't be ready for
decades - if it works at all.

Jumpstart the Clean Energy Revolution!

The Greenpeace Clean Energy campaign is about inspiring the clean
energy revolution that will protect us and future generations from
dangerous climate change.

Scientists say that by 2050 we must reduce our greenhouse gas
emissions by 60%. The positive news is that this is truly possible!
With cleaner energy sources, energy efficiency and energy
conservation, we can reach this target! What is lacking is the
political will. Our leaders need to understand that global warming is
a problem but also an opportunity. If we act now we will have many
benefits, like jobs and cleaner air.

One big step in the right direction will be to set a target to have
20% of Australia’s energy come from clean sources by 2020.
Luckily our windy, sunburnt country has some of the world’s best
clean energy potential.

Solar Power: Globally solar power capacity is growing by 33 per
cent annually. By 2040 solar photovoltaics (PV) could supply nearly
25 per cent of global electricity demand. If we were to cover every



roof of every Australian home with existing solar technology, we
could meet Australia’s total electricity requirements!* Solar hot
water heating is already affordable, and PV costs continue to fall.

Wind Power: The world’s fastest-growing energy source, wind
turbines already supply clean energy to 47 million people
worldwide. Wind power is affordable and becoming cheaper every
year. Australia already has enough wind power installed to supply
electricity to the homes of a city almost twice the size of Canberra.
And wind power creates five times as many jobs as coal power per
unit of energy.

A New Dawn for Climate Protection: After 10 long years of
negotiations, the world signed, sealed and delivered a legally
binding agreement to protect the global atmosphere -- and protect
us. (The Kyoto Protocol proves that a better solution is possible
with cooperation.) And luckily we don’t need John Howard to start a
Clean Energy Revolution.

We can clean up Australia’s dirty energy use by acting in groups
and as individuals , working together with universities and state,
and local governments. To stop dangerous climate change,
Greenpeace needs your help to push for 20% clean energy by 2020
and a minimum of 60% cuts in greenhouse pollution by 2050 in
your community.

! According to the Australia and New Zealand Solar Energy Society



2) Students Organise!

There can be no denying that over the past two decades we have
been witnessing a shift in the political debate in Australia, pushing
politics and our overall world view further and further to the right.
The ideas and beliefs that have come to dominate global society
over the past few decades, and increasingly Australian society, have
become more and more conservative and market-based. Our values
are increasingly driven by individualism, competition, profits and, in
effect, greed, that dominates most of the political and social
discussions in our country.

This shift in values is not a coincidence, nor is it just a natural swing
of the pendulum of history. It is part of a conscious and concerted
political and social agenda. The power to make decisions that most
greatly impact our lives and the lives of people around the world is
more and more squarely in the hands of economic rationalists and
the conservative right. And the unequal relationship of power
between the grassroots community and decision-making institutions
is a key factor in the problems and conditions we face.

With conservative power holders winning out, part of the current
political agenda is to neutralise effective opposition. In the past,
student movements led by student organisations have played a key
role in progressive movements for social change, making student
organisations a logical target of the right. Systematically weakening
the student movement, along with unions, conservation groups,
environmental groups, community and social justice groups, helps
to maintain and carry through the conservative agenda.

Students need to understand both the pivotal role that student
organisations have played in past social change movements in
Australia, and more importantly, what we can do to win back the
ground we have lost over the past two decades. To stand up to the
powerful conservative forces of the right, students have to get
organised and take collective action on their own behalf. We need to
have a clear analysis of the current conditions and problems we are
facing, and we need a national strategy to win back power.
Students need to get organised!




3) Let's Change the World, One Uni at a Time!

Students are legendary for their central role in spearheading
political and social change from the 1965 freedom rides that directly
confronted racism to the campaign to stop the Jabiluka uranium
mine, and now the university clean energy revolution. Universities
are like small cities, consuming vast amounts of energy.
Universities can also be a starting point of the clean energy
revolution! Already, a couple of universities are taking global
warming very seriously. Monash University purchases 10%
renewable energy and ANU has solar on one of its buildings and
purchases 4% renewable energy from the grid.

Overseas, change is happening. Thanks to student pressure,
universities across the US have introduced groundbreaking policies
to support clean and efficient energy and reduce their impact on the
climate. For a example, in July 2003 the University of California
(UC) Board of Regents passed a system-wide Clean Energy and
Green Building policy. The policy that was unanimously approved
by the Board of Regents mandates:

( That each of the ten campuses install approximately one
megawatt of on-site renewable energy (equivalent to power
used by 5,000 homes).

( The immediate purchase of 10% of the university’s utility
purchased energy from clean energy sources, ramping up to
20% by 2017 (enough to power 26,000 homes).

( That all new campus buildings be built in compliance with
green building standards.

( The reduction of system-wide energy use to 10% below
2000 levels by 2014 in order to reduce consumption of non-
renewable energy sources.

Here are some other brief examples of successful student clean
energy campaigns:

( Connecticut College has committed to purchasing 100%
renewable energy for electricity needs.

( University of Colorado at Boulder will be run by 27% wind
energy.

( California State University will reduce energy consumption
by 15% by 2004

( Stanford University will *“meet or beat” the Kyoto protocol
target of reducing greenhouse gas emissions of by 7%
below 1990 levels by 2007.

( Oberlin College plans to make its campus “climate neutral”-
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that is to produce no net greenhouse gas emissions by 2020
( Brown University will invest $30 million in green building
and energy efficiency design.
( Emory University will use a stringent green building design
standard, LEED, for all new and renovated buildings.

As students, you have the power to make a huge difference and
help curb the impacts of global warming by moving your university
to utilize energy from clean, renewable resources. In many cases,
doing so will not only help to protect the environment, but also save
money over time that can be better spent improving the quality of
education (another area that has suffered huge funding cuts under
Howard). It's easy!

Campaigns are a way for our organisations to organise students
around specific issues, to recruit members, and to bring about
concrete victories. Campaigns are vehicles for change, which is why
we spend so much of our time and resources waging them.
However, even though campaigns are a crucial part of social change
work, they are not an end in themselves. Campaigns are one set of
activities we engage in as progressive organisations to create
change, they are one piece in an overall strategy.

All organising, particularly campaigns, is about these three essential
principles:

1. Win concrete victories in that improve people's lives. Make
progress on a particular social change goal that brings about a
real change for the people involved.

2. Give people a sense of their own power. By participating in
organising, people learn a lesson for life that they can bring about
change by taking collective action, that they don't have to wait
for someone to do it for them.

3. Alter the relations of power by building permanent, strong
organisations. Organisations hold the collective power of
individuals and by building and strengthening the organisation,
relations of power are permanently altered and social change is
more possible.

Student organisations in Australia could choose one of many
campaign issues that will capture the energy and imagination of
students, develop its base, and build power for students in the long
term. The campaign is important, but it is the long term impact on
building the student movement that makes it worthwhile.

See attached strategy chart from Midwest Academy.



4) A Word on Campaign Strategy

The first thing that most student organisations, or any organisation
for that matter, will do when confronted with a problem which
compels them to act, is to jump straight to tactics. Organise a rally,
roll out a petition, take to the streets and march, chain themselves
to the desk of the vice chancellor and vow never to leave until their
demands are met. However, much of the time as it turns out, the
vice chancellor isn't even the person who has the power to meet
their demands.

If a friend asked you to help fix their bike, you wouldn't start by
taking a whack at it with a sledge hammer. You would first try to
find out what is wrong with the bike, find the source of the problem,
then you would define a plan to fix the bike, get all the right parts
ready, and only then would you choose your tools.

Tactics, by definition, are the actions that you take to achieve
objectives set by an overall strategy, or set of manoeuvres engaged
in to achieve an end, an aim, or a goal. All too often tactics replace
strategy altogether, leading mostly to one defeat following the next.
Tactics are important, but they are only one consideration among
many in a campaign, only one piece in the overall puzzle, and you
cannot define your tactics without first knowing what you are trying
to achieve.




5) Power Analysis

Doing a Power Analysis is the first step in defining any good
campaign strategy. A Power Analysis is a visual and interactive tool
that is used to map and understand power relationships in the
communities where we live, the places we work, or the universities
where we study. Who has power? How and for what do they use it?
What do unequal power relationships have to do with the problems
we face? What kind of power would it take for our organisations to
win the kind of social change we want? Investigating these issues
helps us understand why and how we must organise; this
understanding is critical to creating effective and proactive
strategies that build the power of grassroots organisations, and to
fighting for and winning lasting social change.

The purpose for doing the following Power Analysis exercise is:

1. To understand existing power relationships with respect to a
particular issue;

2.To understand why we must educate and organise ourselves to
build our power and fight for social change;

3.To develop actual plans for how to build power in the long term.
Who needs to be organised? Why? How? With what organisations
and communities do we need to build alliances? Why? How? And;

4.To develop an effective strategy for an issue campaign being
planned.

POWER ANALYSIS GRID: How to read it and how to use it

Doing a Power Analysis is simply answering a series of questions
essential to any campaign strategy and then creating a visual map
of those answers that, when completed, gives you a bigger picture
and a better understanding of where you need to go next.

The grid is based on two competing agendas or visions. The
horizontal axis (left-to-right) represents where the political
positions, beliefs , and actions of a person, a group, or an institution
are with respect to the two competing agendas. The vertical axis
(top-to-bottom) represents the relative amount of power that a
person, a group, or an institution has, determining which of these
agendas will win. The more power they have, the higher on the grid
they will be placed.

Blank grid attached.




The grid is then filled in by following these steps:
STEP ONE - Major Problems

What are the major problems that our organisation or
coalition thinks are the most important to address and
change? After discussing these, prioritise the top three and plot
them on the grid.

STEP TWO - Competing Agendas

What are some of the key points of our organisation's
agenda? In relation to the Major Problems, what are we trying to
achieve? What is our vision? What are we fighting for? Discuss and
plot these on the left-hand side of the grid.

What are some of the key points of the opposing agenda? In
relation to the Major Problems, what are the ideas or the vision or
people and groups that are opposed to our agenda? Discuss and
plot these on the right-hand side of the grid.

STEP THREE - Major, Currently Active Issue Battles

What are some examples of current issue debates or policy
battles that are going on, that are related to the Major
Problems and the Competing Agendas we just identified?
Discuss and plot these on the grid according to 1) horizontally, how
close it is to Our Agenda or the Opposing agenda, and 2) vertically,
the likely scale of the impact of the outcome.

STEP FOUR - Major Decision Makers

Who are some of the individuals or entities that have the
power to make decisions regarding the problems, issues, and
agendas we just identified? Who is actually making the formal
decisions about the policies, resources, rules, and regulations that
relate to our agenda? (It is important to note that not all decision
makers “oppose” us.) Discuss and plot these, as before, side-to-side
and up-and-down on the grid.

STEP FIVE - Organised and Active Opposition Groups

Who are the Opposition groups actively organised in support
of the Opposing Agenda? Who is active on the issues and
problems we are addressing and trying to influence the Decision
Makers in the direction of the Opposing Agenda? Discuss and plot
on the grid.
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STEP SIX - Organised Ally or Supporting Groups

Who are the groups organised and actively working in
support of Our Agenda? As with all of the other categories, it is
important when plotting these groups to be realistic and analytical

in order to not come out with flawed strategies. Discuss and plot on

the grid.

STEP SEVEN - “"Unorganised” Constituencies or Social Groups

Who are the people not already part of organised groups,
who could potentially be organised in support of Our
Agenda? What are the kinds or categories of people that our
organisation believes are the most important to be organised and
to involve in making social change?

We tend to assume that people we want to organise are “with us”
and support our agendas, but this is usually an optimistic
assessment. Just remember, being more accurate leads to a more
effective strategy.

STEP EIGHT - Analyse the Picture and Strategise for Action

The final, and the most important, step to the whole process is to
review and analyse the picture we've developed and see what it
tells us about what strategies we can use to build our power and
win the social change that we want.

(  What are the strengths and the challenges of the current
position of our organisation and our allies?

( What opportunities for organising (recruiting, developing
leadership and expanding our power base) does this picture
show us?

( What needs and opportunities for building alliances with other

organisations does this picture show us?

( What opportunities for working on specific issues or
campaigns that connect our agenda does this picture show
us?

(  What other implications does this picture have for our
organisation and our work?

11



6) How to Get Your Uni to Switch to Clean Energy

There are many ways to achieve this goal. In this "How To"” section,
we will focus on one successful strategy - pressuring university
decision-makers to commit to a clean energy policy.

This strategy can be applied at any university, but there may be
even more efficient and strategic ways to go about it. So be creative
and this “how to” section is aimed at inspiring thoughts and ideas,
but it is up to you to devise your own campaign plan. All it takes is
a small committed group of students to really change the world!

There are many reasons why you may decide to run a Clean Energy
Policy campaign — maybe your campus doesn’t have the referenda
option or perhaps you attend a small university making it difficult to
gather enough money from the students to purchase clean energy.
For whatever reason, you can work through the student
representative council or student union and eventually the main
decision making body, i.e. the University Senate to commit to a
campus-wide policy setting a standard for clean energy and green
buildings. Here’s how!

1. Do Some Renewable Research

( Set up a meeting with your campus facilities manager to
determine ways that your campus may already be
addressing global warming.

( What are the different sources from which your campus
receives energy?

( What energy company does your university use?

( How much energy does your campus consume each year?

( How much does your campus spend on electricity each
month?

( When does your campus negotiate energy contracts?

( Does your uni purchase energy with other institutions?

2. Write a Campaign Plan

( Form a core group of students committed to working on the
campaign for the university year

( Set a goal. i.e. to get your administration to pass a
comprehensive Clean Energy policy by the end of semester.

( For example, the National Union of Students set a goal in
early 2005 recommending that all universities switch to
100% renewable energy. Remember to set your goals high.
If you don’t ask for what you really want, you'll never get it!

( Perform a power analysis and figure out who are your allies
and who are the people you will need to convince to be on
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your side. See power analysis box below.

( Make a strategic timeline for the campaign and stick to it!

Pass a student resolution (see sample resolution)

(
(

The resolution should clearly state a standard that you
would like the University to adopt.
Your resolution should also include:

( A provision that either the student government or
your group creates a larger proposal with specific
recommendations aimed at reducing your school’s
greenhouse gas emissions by a certain amount by a
certain date.

( Environmental/scientific information--What impact is
your school’s energy consumption making now, what
environmental impact will it make under your plan?

( Economic information--What does your
energy/electricity cost now, how much more/less will
it cost under your plan, what will be long term energy
savings (with solar panels)

Raise awareness about the campaign

(

Hold regular university clean energy campaign meetings.
Make sure that they are helpful and inspiring by offering
skills training to new activists and that everyone at the
meeting takes away at least one task.

Recruit and educate students by holding an information and
sign-up stall during busy hours at least once or twice per
week.

Network with other student organizations: you are part of a
national campaign!

Get faculty and staff to endorse the campaign.

Visibility: Organize events on campus like band nights and
film screenings to draw attention to the campaign.

Media: Get your student paper and local newspapers, radio
and TV to cover the campaign. Hold press conferences with
local environmentalists and friends of the campaign and put
out regular press releases for key points in the campaign.
Engage students (especially graduate students if available)
who have technical expertise in renewable energy. They
can serve as great liaisons between your student group and
the campus administration.

Work closely with all levels of the administration! In order to
successfully get your administration to adopt a policy and to
ensure that it is properly implemented, it is critical to
communicate with as many administrators, staff and faculty
as you can. Pay particular attention to individuals in the
Business and Finance, Planning and Building, and Facilities
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(
(

Management departments.

Be willing to learn from the administrators, staff and faculty
that you engage with.

Don't give up! Be persistent! This alone will ultimately bring
you success in whatever you do

5. Pass the resolution through your student representative
council/ student union

(

(

This will show that the student body supports your
campaign for clean energy. It is also a great time to build
networks and get media.

Leading up to this resolution, you should network with as
many organizations and individuals as possible, and have
them sign on as co-signers of the resolution.

6. Get the approved student council resolution on the school’s
decision-making body’s (i.e. University Senate) agenda.

(

With the endorsement of your student government, you
may simply be able to get your item on their agenda. In
other cases, someone on your campus' decision-making
body may have to submit the item. If the latter is the case,
you may try to get the student representative on that body
to propose your item.

Gain the support of as many university decision-makers as
possible. This may be members of the senate, facilities
management, faculty, local government and student
leadership. Getting their support may involve meetings,
letter-writing, petitions, creative actions and actions putting
direct pressure on the decision-makers.

Once the student resolution is on the agenda, force the
school’s leadership to vote on the standards.

Often, the decision-makers set up a formal process to
evaluate the feasibility and plan of implementation of the
standard. After the process is complete, the decision-
makers will vote to approve a clean energy standard.

Win the campaign! Make sure you celebrate your victory
and share your success with students across the country.

7. Follow-up

(

Maintain your campus clean energy coalition to do
necessary follow-up work to ensure that your administration
will implement the policy that they approved.

Remember your overall goal of moving your campus to go
100% clean energy down the road.
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7) Sample University Clean Energy Resolution

A RESOLUTION CALLING ON (Enter in name of student countil) TO
ADOPT A GREEN BUILDING AND CLEAN, RENEWABLE ENERGY
POLICY

For the following reasons:

( There is a scientific consensus that carbon dioxide (CO2)
and other greenhouse gas pollutants released into the
atmosphere are causing global warming, leading to
increased droughts, floods, heat waves, storms, beach
erosion, diminished fresh water supplies and increased
exposure to infectious diseases.

( Universities in Australia contribute greatly to Australia being
one of the world's largest per capita emitters of greenhouse
gas pollutants.

( Australia and its universities have an obligation to help
protect our Pacific neighbours, such as Kiribati, which
already suffer the impacts of global warming. Australia must
reduce greenhouse gas emissions by 60-80% by 2050 to
prevent low lying islands in the Pacific from disappearing.

( University students of our generation will experience many
of the worst impacts of global warming in their lifetimes
unless action is taken today to reduce energy use and
promote clean energy sources like solar power and wind
power.

( Each kilowatt of solar power generated reduces carbon
dioxide (CO2) by 22,680 kilograms over the life of the
system.

( It is imperative that universities set an example by
implementing the best environmental and social practices
that are taught on their campuses, to serve as a model for
the rest of Australia to follow.

( Actions taken by universities to reduce greenhouse gas
pollutants, to increase energy efficiency, and to purchase
and install renewable energy, will provide multiple local
benefits by decreasing air pollution, creating jobs, reducing
energy expenditure, and saving money in the long term.
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( Increased energy efficiency and the use of solar energy
systems will reduce annual operating expenditures for
universities, resulting in increased annual funding for
teaching and student resources.

( Universities have enormous purchasing power to support
the solar and wind industries in Australia through providing
a market for their products and therefore contributing in a
significant way to reducing Australia's greenhouse
emissions.

( Universities have enormous investment power to support
endowment funds in ethical, renewable energy businesses
rather than in companies which cause climate change and
commit human rights abuses.

( Universities have the ability to gear all research,
development and education towards renewable energy,
energy efficiency, and conservation.

May it be resolved that (Enter in name of student council) urges the
Vice-Chancellor and all members of the University Senate to adopt a
Green Building and Clean, Renewable Energy Policy, which will
require that:

( the university purchases 100% renewable energy;

( electricity use is reduced to 10% below 2000 levels by 2014
in order to reduce consumption of non-renewable energy
sources and that money saved from this is channeled to the
purchase of green energy;

( all new and renovated campus buildings contain a
photovoltaic solar generation system capable of producing
at least 25 percent of the energy use of that building, or at
least 1 MW of solar power on-site on each campus;

( all new buildings constructed on campuses are designed
according to stringent green building guidelines and include
provisions to update lighting, HVAC systems, and other
building components so that all renovated buildings reduce
energy usage dramatically.
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8) Sample Media Advisory and Media Release

Writing a media advisory and media release is relatively simple.
We've included samples of both to help you in writing one. Do we
do both here? I've only ever done media releases

The media advisory should be a half page and include the who,
what, when, and where, as well as a few choice titbits to get
reporters interested, without giving away the story. Make sure to
include the contact person’s name and phone number in case the
reporter has any questions.

The media release is a little more complicated. It is essentially the
article you would write if you were the reporter and as such it
should be formatted like a newspaper article. The format is:

( The first paragraph should sum up the article and grab the
reader’s attention.

( The next paragraphs should go into more detail and offer
any pertinent background information, such as who the
major players are and what has happened to lead up to this
event.

( Add in quotes from people involved in the campaign, such
as the spokesperson and any key endorsers (such as a
professor).

( Talk about why this event, campaign, etc. is important and
relevant.

( The final paragraph should summarize the article again.
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U.C. Sustainability Coalition
Media Advisory, November 5, 2002
Contacts: Name, phone

Students Escalate Campaign for a Clean Energy and Green
Building Policy in Run-up to University Senate Meeting

Week of Events Build Pressure for the Regents to Take Decisive
Action

WHAT: University of California (UC) students from all 9 campuses
and Greenpeace activists are launching a campaign week to urge
the UC Regents, who will meet on the 13th & 14th at UCSF, to
adopt a 25% on-site and 50% total clean energy and green building
standard for all new and renovated buildings.

WHEN: Sunday, November 9th through Wednesday, November
13th, 2002

WHERE: University Campuses and UC Board of Regents Meeting at
UCSF

WHY: As a primer university system in the country, UC has the
opportunity and responsibility to become a clean energy leader and
chart the way for other universities and colleges to follow. Clean
energy helps fight global warming, reduce pollution, increase
campus livability and stabilize spiking energy bills.

EVENTS SCHEDULE:
Sunday November 10
Clean Energy Concert--People’s Park, Berkeley, 1 — 5pm

Tuesday November 12

Press Conference—Capitol steps, Sacramento, following UC student
meeting with Lt. Governor Bustamante and Secretary of the State
and Consumer Services Agency Ailee Adams to urge them to
endorse the UC clean energy campaign.

Wednesday November 13, 2002

( Demonstration at Regents’ Meeting, UCSF Campus, San
Francisco, 7:30am, more than 100 UC students and Greenpeace
activists

(  Report Release: “Building for Future” by leading clean-tech firm
showing that the UC system can adopt an affordable clean
energy and green building standard now. Available at
www.greenpeace.org at 8 am Nov. 13 or at Regents mtg.
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FOR IMMEDIATE RELEASE
October 1, 2005

Contact: Jane Activist
(02) 3333-333

UNIVERSITY STUDENTS CALL FOR SCHOOL TO PURCHASE
SOLAR POWER

Global warming necessitates move to clean energy

ANYTOWN - Students at Anystate University launched a campaign
today to work to have their campus purchase 100 percent clean
energy and stop global warming. The students are calling for their
university to commit to initially purchasing 20 percent of the
campus' energy from a local solar power provider.

“Clean energy, like wind and solar, are solutions to stopping global
warming,” stated Jane Activist, spokesperson for the Enviro
Collective. “Our government is doing little to stop global warming,
so students are leading the way to a clean energy future. Students
and the public are way ahead of their members on this one, and
we’re going to prove them wrong by doing it ourselves.”

The University clean energy campaign is a national student
movement to push campuses to lead the way to changing the
energy path we are taking in Australia. Clean sources of renewable
energy like wind and solar energy are solutions to stopping global
warming and increasing energy independence. These technologies
are readily available in the Australia.

Over the next few months, the students will be educating the
campus community and building student support for purchasing
clean energy from a local provider. The goal is to develop a plan to
pass a student bond resolution to fund the campus to move to 20
percent clean energy and over time move towards 100 percent
clean energy.

“Global warming is the most serious environmental threat facing our
planet,” Said JOE SCIENTIST, a professor at ANYSTATE University.
“Increased global temperatures, more severe weather patterns such
as floods and droughts, and rising sea levels pose significant risks
to our planet. The actions that ANYSTATE is taking to purchase
clean energy will show governments around the world that it is time
to take serious action on this issue.”
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9) Sample Clean Energy Petition

We, the undersigned students, understand that dangerous climate
change poses a serious threat to environmental and public health.
We therefore believe that our campus should work to limit its
contributions to greenhouse gas pollution by purchasing a
percentage of its power from clean, renewable sources of power like
solar and wind power. Be more specific - eg We call on our Vice-
Chancellor (insert name) and the University Senate to commit to
purchasing 20% campus green energy and install 10 MW of solar
on-site on campus by 2010 .

Name Signature Date Student # Email/Phone
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Name

Signature

Date

Student #

Email/Phone
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10) Additional Resources

Organising and campaigning Resources:
www.asen.org.au

www.greenpeace.org.au
www.energyaction.net
www.thechangeagency.org
www.campaignstrategy.org

Guide to choosing energy efficient appliances
www.energyrating.gov.au

Green office guide
www.energyrating.gov.au/library/pubs/greenofficequide.pdf

Basic Info on Purchasing Clean Energy

If you buy accredited green power from your energy supplier, your
electricity will come from clean renewable resources like wind and
solar. Green power is available from your usual energy supplier in
nearly all Australian states. For more information, visit
WWW.greenpower.gov.au.

Basic information on purchasing solar panels

The federal government offers a photovoltaic rebate program to
offset initial costs. Contact the Australian Greenhouse Office on
1300 138 122 or visit www.greenhouse.gov.au.
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